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May 2002 - June 2003
July 2003 - May 2005
June 2005 - May 2006

June 2006 - December 2007

January 2008 - April 2009
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June 2005 - May 2006

June 2006 - December 2007

January - April 2009
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5 PHASES (2002-2009) o

EUROMED
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4.1.3. Studies, publications and CD-Roms: 4 studies (100%) + 1 Pub. (100%) + 39 CD-Roms
4.3.1. Website: Fully operational (Total number of visits: 125,000; virtual network: +/- 3,000 part)
4.3.2. Twinnings: Cancelled in agreement with the EC (EuropeAid Co-operation Office)



(2002-2009)

4.1.1. Reg. Conf.

4.1.2. Reg. Workshops

4.1.4. Reg. Deep. Workshops
4.2.1. Tailor-Made Sem.

4.2.2. Reg. TTT Sem.

4.3.2. Study Visits

Third Phase

Fourth Phase

Fifth Phase

5 PHASES OF THE PROGRAMME var'
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5 PHASES OF THE PROGRAMME \LJ
(2002-2009) vary

B Real @ Expected

I
4.1.1. Reg. Contf. _433 91 %
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4.1.2. Reg. Workshops _9936 97%

4.1.4. Reg. Deep. Workshops =:";'56 97%

4.2.1. Tailor-Made Sem. Q43 100%
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5 PHASES OF THE PROGRAMME (2002- \IIV

2009) IEOtED
ACTIVITIES EVALUATION
Ratio Satisfaction
Answers/
. Answers/ Useful +
Participants | paicipants Very Useful
ToR 4.1.2.Reg. Workshops 057/403 63 //93\
ToR 4.1.4. Reg. Deepening 114/151 76 95
Workshops
ToR 4.2.1. Tailor-made seminars: ! \
-Agadir 86/137 62 98
-Other intra-regional 145/202 71 97
ToR 4.2.2. Reg. TTT Seminars 135/165 81 90
31, Phase: -Regional 203/243 84 98
-Intra-regional 109/137 80 98
4th. Reg.Seminars 374/401 93 96
5. Reg. Meetings 132/146 90 \ 91 /

TOTAL 1555/1985 78% \95°/9_/




10,

1

ORGANISED ACTIVITIES

27,20




Wi/
e

NUMBER OF ACTIVITIES : 137 ":
56
40,88 %
18

13,14% [
them

within

45,99 % Agadir)

63 (59 study visits + 4
expert missions)



BY PRIORITY AREAS fuROMED

TOTAL: 2049 Participants

(Regional Conferences not included)
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TOTAL: 420 Participants

(Regional Conferences not included)




EU Member States VENUES OF SEMINARS

Mediterranean partners amy

s Cities that have hosted activities "
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Total study visits made:
Algeria: 6

Egypt: 6
Israel: 7

Jordan: 6

Lebanon: 6

Morocco: 5

Palestinian Authority: 6
Syria: 6

Tunisia: 6

Turkey: 5
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1 expert mission for each MP
3 MP substituted their expert mission
by 4 study visits

3 expert missions cancelled

Total expert missions:
to Egypt, Jordan, Morocco and Syria




-1 Publication of the 1st phase (2 volumes). 850 copies
distributed (550 EN and 300 FR)

- 2 Studies on IPR and Trade Promotion. 90 CD-ROM

. 2 Studies on Competition and Public Procurement

. 1 Publication “”Towards the Free Trade Area”

- Action plans 33/96 (12x8) submitted to DG EuropeAid
Cooperation Office

- Training programmes 63/96 (12x8) submitted to

DG EuropeAid Cooperation Office
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1. Study on Intellectual Property: Comparative study on the
different MP and EU MS systems and best practices, material
law, administrative and judicial procedures.

2. Different Techniques to promote trade: Traditional
Techniques, consumer protection, new techniques:
eCommerce.

3. Public Procurement in the Euro-Mediterranean Partnership
4. Competition in the Euro-Mediterranean Partnership

Proceedings of the activities carried out during the 1st
phase

Comparative studies on the state of affairs in the
Mediterranean Partners regarding the 8 priority areas covered
by the programme
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Total Expenses: 8.5 Million €

Financial Availability: 0.7 Million €
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Salvaaor FONIT.OALAS
1el: +34 93 567 24 0l
FaX: +94 Y3 907 23 Y%

E-mail: 1uli@ulza~LCL' com
VVebpage: www.euromedamarket.org




